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I. DESCRIFTION

A. Purpose: To support the teaching and research needs of the College of
Communications, including the Media Studies Program, the Departments of
Advertising and Journalism which offer the B.5. and M.5. degrees, the Division
of Broadcasting, and the Institute of Communicatrions which administers the
Ph.D. program for the College.

B. Histery of Collection: Im 1933 a half-time assistant hired by the
School of Journalism was charged with organizing the office collections into a
library. 5he was transferred to the library's budget next year and by 1935,
the library was housed in & rooms {n University Hall. In 1936 she became a
fulltime librarian and supervised the move to temporary housing in the main
library in 1938, In 1940 the collection was moved to [ts present location in
Gregory Hall, The librarian, Eunice Parker, had a part-time assistant hired in
1943, and the ceollection had grown from 400 uncataloged books, 18 daflly
papers, B weeklies, and 39 magazines to over 1300 cataloged books and many
serials. Three vears after Ms. Parker's retirement, Dr, Eleanor Blum was
appointed im 1%53. Under her direction, the library continued to grow to be
one of the largest, and perhaps the best, communications library in the
country. The fact that the Communications Library was directed essentially by
two librarians between 1933 and 1978 no doubt had a positive effect on the
collections and services of the Library,

C. Estimate of Holdings: 60,000 volumes.

D, State, Regiopal, and Haticpal Importance: The Communications Library's
lmportance is exemplified by the following: G.K. Hall published the Catalog of
i 1ts collections have been represented In a regular
column in every issue of Journaslism Qusrterly since 1952; and a quarterly,
annotated acquisitions list for the library is sent to over 350 individuals
and organizations worldwide and is extensively used as a selectlon tool by
other libraries. One of the special collections is the D'Arey Collection of
approximately 2 million clippings of newspaper and magszine advertisements
from 1890 to 1970. An article describing the Comsunications Library appeared

in I1lincis Librarlies in September 1986.
E. Unit Responsible for Collecting: Communications Library.

F. location of Materfals: 15,000 volumes consisting of recent and core
monographs and serials, and a small collection of newspapers is located in the
Communications Library. The bulk of the collection, consisting of older
research material and foreign language publications, Is located (n the
Bookstacks, The Commerce, Library Science, and Education and Soclal Sclence
Libraries also have relevant holdings. Non-print materials, including tapes of
radic and television broadcasta, are held in the Undergraduate Library's Hedla
Center. There are also special collections in the University Archives.
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G. GCitations of Works Describing the Collection:

Carothers, Diane Foxhill. "The University of Illinois Communicatioms
Library: An Overview." Illinois Libracries, 68:7 (Sept. 1986): 460-463.

Allen, Nancy and Rebert Carrimger. Unpublished Film and Television
. Urbana: The

Scripts in the Universicy of Illinois Library at Urbana-Champaign
University of Illinois Library, 1983, (Robert B. Downs Publication Fund, no.
7]

Aspen Handbook on the Media. Ed. by William Rivers and Wallace
Thompson. New York: Praeger, 1977.

Catalog of the Compupnications Library. Boston: G.K. Hall, 1973,

"New Books in the Communications Library.” Urbana: University of
Illincis College of Communications, l%46-present.

"Other Books and Pamphlets." Journalism Quarterly, 1952-present.

II. GEMERAL COLLECTION CUIDELIKES
A. Languages: Standard statement,

B. Chropological Guldelines: Mo restrictions, although most
communications literature concerns the twentieth century.

C. Geographical Cuidelipes: Worldwide.

D. Ireatment of Subject: The range of treatment extends from the
scholarly te the popular. In fact, texthooks and popularizations are ecollected
selectively in all subject areas of Interesat, and even a small number of comic
boolks are acquired.

An effort is made to acquire all non-technical trade publicatlions and
research literature related to communication theory and to mass media. The
Engineering Library collects in the technologlcal aspects of many of these
areas. Selective acquisitions Iin related, interdisciplinary areas are made Iin
such fields as interpersonal communications, copyright, writing, photography,
graphic arts, cartoons, publie epinion, publie relations, marketing, popular
culture, film, printing and typography, Other libraries coellecting in these
areas are Law, Library and Information S5cilence, Modern Languages and
Linguistics, Education and Social Sclence, Commerce, and English.

E. TIypes of Haterisls: Literature sbout commumications is collected in
all formats and kinds of material. Tapes of broadcasts are selected by the
Communications Library but are housed in the Media Center. (At present the
Communications Library does not collect extensively primary sources for
television, i.e., videotape broadcasts, and until it does the level of
collecting in television camnnot be considered "comprehensive,® that is lewvel
4, even though it collects printed materials on television comprehensively.)
Goverrment documents are important in communications research, especially
publications of Congressional committees, the FCC and other agencies {:::)
regulating the media.



F. Dace of Publication: Scandard stacement.
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G. Place of Publication: Mo restrictions, but this is clearly affected by
the emphasis on English language publications. Thus the primary sources of
publication are the U.5., Canada, the U.K., and to some extent, Australia.

I1T1. COLLECTION RESPONSIBILITY BY SUBJECT SUBDIVISIONS WITH QUALIFICATIONS,

LEVELS OF COLLECTING INTENSITY, AND ASSIGHMENTS

SURJECTS

CARTOONS (including political
cartoons, film and television

animation, comic strips, comic books)

COMMUNICATION HISTORY
COMMUNICATION THEORY

COPYRIGHT (especially as it
relates to mass media, but alsoe
as most published works and many
creative works are diseributed
wia media, most areas of
copyright are included)

FOREIGN AND INTERMATIOMAL
COMMUNICATION
IKTERFERSONAL COMMUMICATION
Business and organizational
communication

Cognitive aspects

Human speech

Language and linguiscics aspects

Non-verbal communication

Public address and rhetoriec

MASS MEDIA
Advertising
Methods
History

Ei CL DL  ASSIGNMENTS

2

COMMUNTCATIONS /
English

COMMUNTCATIONS

COMMUNICATIONS

LAV /communications
Jlibrary science

COMMUNICATIONS

COMMERCE S
communications
FEYCHOLDGY /
communications
SPEECH AND
HEARING/S
communications
LINGUISTICS/
communications
PSYCHOLDGY /
commmications
Slinguistics
SPEECH/
communications

COMMUNICATIONS
COMMUNICATIONS



SUBJECTS
Book Publishing

Communications satellites
{non-technical works on satellite
systems and satellite-related
systems, including multipoint
distribution systems, direct
broadcast systems, cable, etc.)
Film
As mass medium
Cinematography
Film scripts, film theory
and history
Hagazine journalism
Economic aspects
History
Skills
Hail (mon-technical aspects of
the post office and electronile
message SySLems)
Hewspaper journalisms
Economic aspects
History and theory
Skills
Fhotojournaliss (as a sedium of
communication, such as documentary
photography, newsphotography,
advertising photography,
television film photography)

Badia
History
Business and economics aspects
Broadcasting skills
Program content, effects, theory
Telegraph
Telephonea
Television
History
Effectsa, soclal aspects, content
Economic, legal business aspects
Television journalism
Other television media including
video, videotex, teletext,
cable, tele-conferencing,
nen-broadcast television, etc,
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COMMUNICATIONS/
library science

COMMUNICATIONS

COMMUNICATIONS
ART/cinema studies

CINEMA STUDIES

COMMUNTCATIONS
COMMUNTCATIONS
COMMUNTCATIONS

COMMUMTCATIONS

COMMUNTCATIONS
COMMUNTCATIONS
COMHUNTCATIONS

COMMUNTCATIONS /
art

COMMUNTCATIONS
COMMUNTCATIONS
COMMUNTCATIONS
COMMUNTICATIONS
COMMUNTCATIONS
COMMUNTCATIONS

COMMUNTICATIONS
COMMUNICATIONS
COMMUNICATIONS
COMMUNICATIONS

COMMUNICATIONS



SUBJECTS

POPULAR CULTURE (especially as
related to media, but including
other literature om contemporary
culture)

PUBLIC OPINION
Propaganda

Public opinion polling,
medla and elections

Public relations and other forms
of persuasive communication

3 3 3 COMMURICATIORS/
library science/
undergraduate

3 3 3 COMMUNICATIONS/

HISTORY

14 4 & POLITICAL SCIEWCE/S
communications

3 3 4 COMMUMICATIONS





